


IS IT ABOUT 
PACKAGING DESIGN?

EXPANDING LOCAL 
BUSINESSES OVERSEAS?

USING DESIGN TO HELP 
DISASTER-AFFECTED AREAS?



NOBODY REALLY KNOWS.



‘DTA’ IS HARD TO DEFINE OR UNDERSTAND UNLESS  
YOU COME TO THE PROGRAM IN PERSON.

BECAUSE IT IS HARD TO UNDERSTAND, THE MEDIA DOES  
NOT REPORT ABOUT ‘DTA’, SO NOT MANY PEOPLE KNOW.

PROBLEMS FACED BY ‘DTA’





WHEN KATO-SAN WENT TO HONDURAS TO HELP THE  
HONDURAN PEOPLE, HE RECEIVED MORE THAN HE GAVE.



LOCAL DESIGNER

HOSPITALITY

GOOD DESIGN

CYCLE OF GOODWILL



A TWO-WAY RELATIONSHIP

RECURRING THEME IN ‘DTA’



SHARING LIFE PHILOSOPHIES AND RESOLVE, SO THAT 
DESIGNERS CAN BE INSPIRED AND MOTIVATED TO HELP.

OWNERS         DESIGNERS



MAN         NATURE
RESPECTING NATURE, SO THAT MAN CAN 
LIVE FROM NATURE’S RESOURCES.



PEOPLE          CITY
CREATING SPACES FOR PEOPLE, SO THAT PEOPLE 
WILL COME BACK TO REVITALIZE THE CITY.



TOHOKU          THE WORLD
BRINGING TOHOKU PRODUCTS TO THE WORLD, 
SO THAT THE WORLD WILL COME TO TOHOKU.



PAST          FUTURE
TO PASS DOWN KNOWLEDGE FROM THE PAST, 
SO THAT THEY WILL BENEFIT FUTURE GENERATIONS.



‘DOOR TO ASIA’
IS ABOUT CREATING LONGLASTING 
RELATIONSHIPS THROUGH DESIGN.

THE CORE VALUE AND POSITIONING OF ‘DTA’



RELATIONSHIPS THAT ONLY GROW  
STRONGER OVER TIME THROUGH  
A CYCLE OF RECIPROCITY.

NEW PACKAGING DESIGNS,
EXPANDING OVERSEAS,
HELPING DISASTER AREAS,
CAN ONLY HAPPEN WHEN TRUST IS BUILT.

ONLY TRUST CAN OPEN THE DOOR IN  
OUR HEARTS TO NEW POSSIBILITIES.





THE IDEA OF 
A TWO-WAY DOOR.

CREATIVE EXPRESSION

IN DOOR TO ASIA, NOT ONLY ARE 
LOCAL COMPANY OWNERS CHANGED 
BY THE DESIGNERS, THE DESIGNERS 
THEMSELVES ARE ALSO CHANGED BY 
THE RESOLVE OF THE LOCAL COMPANY 
OWNERS. THE MORE THE DESIGNERS 
HELP THE LOCAL COMPANIES, THE 
MORE THEY OPEN UP THEMSELVES TOO. 
THE DOOR SWINGS BOTH WAYS.



LOCAL COMPANY OWNERS ARE CHANGED BY DESIGNERS

DESIGNERS ARE CHANGED BY LOCAL COMPANY OWNERS

TWO STORIES

THROUGH DESIGNTHROUGH RESOLVE



THE POWER OF DESIGN

THE RESOLVE OF LOCAL COMPANY OWNERS

TWO STORIES



THE BOOK AS A  
FORM OF A DOOR
THE PHYSICAL FORM OF A BOOK 
RESEMBLES THAT OF A DOOR; FROM 
THE COVER TO THE PAGES INSIDE, 
EVERY TURN OF THE PAGE IS THE 
OPENING OF A NEW THOUGHT OR IDEA.

THE MEDIUM



WHAT IF WE MADE A BOOK THAT CAN 
BE READ FROM BOTH DIRECTIONS?











TWO DIRECTIONS,
TWO PERSPECTIVES.

THE BOOK WILL UTILIZE THE DIFFERENT READING 
DIRECTIONS OF ENGLISH AND JAPANESE TO CREATE 
TWO DIFFERENT PERSPECTIVES. BY READING THE 
STORIES IN A DIFFERENT ORDER, TWO NARRATIVES 
ARE CREATED. 

READING DIRECTION

ENGLISH

JAPANESE

READING DIRECTION



STRUCTURE OF CONTENTS (LEFT TO RIGHT)

THE POWER OF DESIGN

MIKI-SAN’S STORY + HOW DESIGNERS ARE SELECTED

INTRO TO ASIAN DESIGNERS

CASE STUDIES

KATO-SAN’S STORY + THE VALUE OF TRUST

CASE STUDIES

YUICHI-SAN’S STORY + HOW DTA WAS FORMED

STORY OF TOHOUKU AND LOCAL COMPANIES



STRUCTURE OF CONTENTS (RIGHT TO LEFT)

MIKI-SAN’S STORY + HOW DESIGNERS ARE SELECTED

INTRO TO ASIAN DESIGNERS

CASE STUDIES

KATO-SAN’S STORY + THE VALUE OF TRUST

CASE STUDIES

YUICHI-SAN’S STORY + HOW DTA WAS FORMED

STORY OF TOHOUKU AND LOCAL COMPANIES

THE RESOLVE OF LOCAL COMPANY OWNERS



DESIGN RESOLVETRUST

DESIGNER

MIKI-SAN

COORDINATOR

KATO-SAN

COMPANY OWNER

YUICHI-SAN

RELATIONSHIPS WITHIN DOOR TO ASIA





THE ‘DOOR TO ASIA’ BOOK WILL BE A SELF-
CONTAINED EXHIBITION THAT WILL SPREAD 
THE WORD AS IT IS BEING DISTRIBUTED AND 
DISPLAYED IN SPACES ALL OVER THE WORLD. 





IT IS ALSO A TWO-WAY DOOR THAT WILL BRING PEOPLE TO ‘DOOR TO ASIA’ 
BY FIRST BRINGING ‘DOOR TO ASIA’ TO THEM.

DOOR TO ASIA PEOPLE

SHARING STORIES OF 
PASSION AND DESIGN

PEOPLE LEARN ABOUT THE  
PROJECT AND WANT TO HELP



WHEN MORE AND MORE PEOPLE KNOW ABOUT ‘DOOR TO ASIA’, 

PEOPLE WILL REALIZE THE TRUE POWER OF DESIGN,

LEARN WHAT IT MEANS TO BE PASSIONATE,

UNDERSTAND THE VALUE OF LONGLASTING RELATIONSHIPS,

AND BUILD A MORE SUSTAINABLE WORLD FOR THE FUTURE.





LET’S OPEN THIS 
DOOR TOGETHER!




